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Company expects to significantly increase the number of Champion points of distribution, including stores and online, in South Korea starting in 2020

WINSTON-SALEM, N.C.--(BUSINESS WIRE)--Nov. 6, 2019-- HanesBrands (NYSE: HBI), a leading global marketer of everyday basic apparel under
world-class brands, today announced that it has added LF Corporation as a distribution partner in South Korea to expand the number of Champion
brand stores in South Korea.

The number of Champion points of distribution in South Korea, including stores, shop-in-shops and e-commerce, is expected to nearly triple to more
than 30 by the end of 2020 and will continue to expand over the next five years. LF Corporation is a leading operator of apparel retail stores and
e-commerce platforms. LF directly operates more than 1,400 brand stores in South Korea.

“We are successfully expanding our Champion store footprint throughout Asia by partnering with leading retail operators and distributors,” said Jon
Ram, HanesBrands’ group president, global activewear. “LF is a highly accomplished large-scale distributor that operates a large network of
department stores, shop-in-shops, street shops and Internet platforms. We are looking forward to the growth that we can generate through the growing
power of the Champion brand combined with the retail, e-commerce and brand building expertise of LF.”

LF plans to quickly expand Champion points of distribution selling the brand’s global line of apparel and accessories by the end of 2020. Retail stores
and shop-in-shops will be located near and in, respectively, the country’s major department stores and shopping malls. In addition, LF will distribute
Champion products to the company’s Around the Corner multibrand lifestyle apparel stores and to other parts of its online and store network.

“Champion is a global leader in sports performance and athletic casualwear apparel and is particularly appealing to younger consumers in their teens
and 20s,” said LF Corporation Managing Director Yoo Hyosang. “We believe Champion has the positioning to be an upscale brand in Korea, and we
plan to utilize a dual distribution strategy of opening Champion stores and expanding points of distribution in other store channels and online platforms.
We are eager to tap the growth potential of Champion in Korea.”

Currently there are more than 200 Champion stores and shop-in-shops across Asia, including Japan, China, Thailand, Taiwan and Hong Kong. The
company expects to more than double the number of stores and shops in those countries within two years. In total, the company has more than 300
Champion stores and shop-in-shops globally. The company continues to open stores in Europe, the United States, and Australia, and is pursuing the
distributor retail model to open stores in Mexico, Central America and South America.

Champion has doubled its global net sales in the past three years with strong double-digit compound annual growth rates in the United States, Europe
and Asia. A popular brand with celebrities, sports figures and pop culture artists, the brand has more than 7 million followers on its Instagram handles
and has collaborated on apparel offerings with other leading apparel brands, designers and retailers, including Todd Snyder, Kith, Supreme, Urban
Outfitters and Vetements.

HanesBrands

HanesBrands, based in Winston-Salem, N.C., is a socially responsible leading marketer of everyday basic innerwear and activewear apparel in the
Americas, Europe, Australia and Asia-Pacific. The company sells its products under some of the world’s strongest apparel brands, including Hanes,
Champion, Bonds, Maidenform, DIM, Bali, Playtex, Bras N Things, Nur Die/Nur Der, Alternative, L’eggs , JMS/Just My Size, Lovable, Wonderbra,
Berlei, and Gear for Sports. The company sells T-shirts, bras, panties, shapewear, underwear, socks, hosiery, and activewear produced in the
company’s low-cost global supply chain. Hanes has approximately 68,000 employees in more than 40 countries. Hanes takes pride in its strong
reputation for ethical business practices. For more information, visit the company’s corporate website at www.Hanes.com/corporate and newsroom at
https://newsroom.hanesbrands.com/. Connect with the company via social media: Twitter (@hanesbrands), Facebook
(www.facebook.com/hanesbrandsinc), Instagram (@hanesbrands_careers), and LinkedIn (@Hanesbrandsinc).

View source version on businesswire.com: https://www.businesswire.com/news/home/20191106005514/en/
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