HanesBrands Announces Process to Appoint New Chief Financial Officer
November 25, 2019
WINSTON-SALEM, N.C.--(BUSINESS WIRE)--Nov. 25, 2019-- HanesBrands (NYSE:HBI) announced today that Chief Financial Officer Barry A.
Hytinen has notified the company of his decision to leave Hanes to accept another career opportunity outside of the apparel industry. Hytinen, 44, will
continue to serve as Hanes chief financial officer until the end of the fiscal year, Dec. 28, 2019.
With the support of an outside search firm, Hanes will initiate a comprehensive search to fill the CFO role. The company will consider both internal and
external candidates.
“Barry is a talented finance professional, and we appreciate his contributions over the past two years to strategy development and to strengthening our
finance organization,” said Hanes Chief Executive Officer Gerald W. Evans Jr. “Barry is leaving us with an excellent global finance organization, and
we remain committed to our Sell More, Spend Less and Generate Cash corporate strategic initiatives. We wish Barry well in his future endeavors.”
HanesBrands is a socially responsible leading marketer of everyday basic innerwear and activewear apparel in the Americas, Europe, Australia and
Asia-Pacific under some of the world’s strongest apparel brands, including Hanes, Champion, Bonds, Maidenform, DIM, Bali, Playtex, Bras N Things,
Nur Die/Nur Der, Alternative, L’eggs , JMS/Just My Size, Lovable, Wonderbra, Berlei, and Gear for Sports. More information may be found at
www.Hanes.com/corporate.
Cautionary Statement Concerning Forward-Looking Statements
This press release contains certain forward-looking statements, as defined under U.S. federal securities laws, with respect to our long-term goals and
trends associated with our business, as well as guidance as to future performance. These forward-looking statements are based on our current intent,
beliefs, plans and expectations. Readers are cautioned not to place any undue reliance on any forward-looking statements. Forward-looking
statements necessarily involve risks and uncertainties, many of which are outside of our control, that could cause actual results to differ materially from
such statements and from our historical results and experience. These risks and uncertainties include such things as: the highly competitive and
evolving nature of the industry in which we compete; the rapidly changing retail environment; any inadequacy, interruption, integration failure or
security failure with respect to our information technology; the impact of significant fluctuations and volatility in various input costs, such as cotton and
oil-related materials, utilities, freight and wages; our ability to properly manage strategic projects in order to achieve the desired results; our ability to
attract and retain a senior management team with the core competencies needed to support growth in global markets; significant fluctuations in foreign
exchange rates; our reliance on a relatively small number of customers for a significant portion of our sales; legal, regulatory, political and economic
risks related to our international operations; our ability to realize all of the anticipated benefits of acquisitions; and other risks identified from time to
time in our most recent Securities and Exchange Commission reports, including our annual report on Form 10-K and quarterly reports on Form 10-Q.
Since it is not possible to predict or identify all of the risks, uncertainties and other factors that may affect future results, the above list should not be
considered a complete list. Any forward-looking statement speaks only as of the date on which such statement is made, and HanesBrands undertakes
no obligation to update or revise any forward-looking statement, whether as a result of new information, future events or otherwise, other than as
required by law.
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